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" GOLDEN BONBON™

Asti Holdings Ltd. (Golden Bonbon)

@ goldenbonbon.com

Grace Zhang, Export Manager: grace@goldenbonbon.com - Year established: 1991 - British Columbia

@1’/ Company Snapshot Key Attributes
« Asti Holdings Ltd. is a family owned Premium Quality: Made with carefully selected, quality ingredients sourced from
and operated manufacturer located Canada and around the world.
in New Westminster, B.C. Canada. Health and Wellness: Our Honey Almond Nougat is crafted with natural ingredients,
« Proudly producing one of the best- featuring premium almonds and Canadian honey. Free from additives and artificial
selling Nougat in North America for colouring, it is gluten-free and Halal certified for mindful enjoyment.
over 35 years under Golden Bonbon Strong brand recognition: We have proudly served Duty-Free travel retailers for over

brand. 35 years, making our products a well-recognized Canadian souvenir among travelers
- Using the same family traditional worldwide.
recipes for three generations Unique Canadian Origin / Ingredients: Our Honey Almond Nougat is made with up to

that only include simple natural 25-30% pure Canadian honey, complemented by distinctive Canadian ingredients such
ingredients. as cranberries, blueberries, and maple syrup.

+ Proudly serving Canadian tourism
retailers for over 35 years.

+ Honey Almond Nougat is natural, @ Products

free of added additives and « Honey Almond Nougat 70g Bag Series, 250g Gift Box and 300g, 350g Gift Bags
colouring, gluten free and Halal. . . .
+ Jujube Gummy Nougat line 120g & 150g Bag Series and new 85g bag

+ Cotton Candy Nougat (New)

Storage Type: + Peppermint Nougat 150g (New)
Dry / Ambient, Chilled / Fresh, Other: hot
summer months reefer recommended or
use insulation to wrap the pallet

+ Orange Cream Nougat150g (New)

Export Experience: Key Retail Accounts

USA, Japan, Singapore, Australia, South

Korea, Taiwan, Hong Kong T & T Supermarket, Safeway, Save on foods, PriceSmart Foods, Thrifty Foods,
London Drugs, Winners, Dufry, The Nuance Group and various Asian Supermarkets,

Product Level of Recognition in Canada: T) Maxx, Marshalls, Home Goods, Burlington, Ross, Amazon, Kaldi's Coffee Farm,

Niche/specialty brand Yamaya, Mustafa Center, One Stop Duty Free

Commercial Capabilities:
Custom packaging / pack sizes,
Bulk formats
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Blume Supply Inc.

@ itsblume.com

Justin Osborne, VP, Sales: Justin@itsblume.com - Year established: 2018 + British Columbia

@EJL Company Snapshot

+ Akinder approach to wellness
— Blume is a proudly Canadian,
women-owned brand built on the
belief that feeling good shouldn't be
complicated.

« Two product lines — SuperBelly,
a gut health + hydration powder
packed with probiotics and
superfoods, and a line of Superfood
Lattes — nutritionist-backed coffee
alternatives for energy, sleep, and
calm.

+ Clean ingredients — Made with
superfoods, is low or no caffeine,
and is formulated with nutritional
experts. Blume is also plastic
neutral.

Certifications:
Organic, Non-GMO, Plastic Neutral,
Woman-Owned

Storage Type: Dry / Ambient
Export Experience: USA

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Custom product development, Custom
packaging / pack sizes, Flavour /
formulation customization, Bulk formats

Key Attributes

Organic: Blume formulates with certified organic ingredients across their superfood
latte and SuperBelly lines, prioritizing clean, traceable sourcing without artificial fillers,
sweeteners, or additives.

Health & Wellness: Every product is nutritionist-backed and built around a functional
benefit — gut health, hydration, energy, or sleep — making Blume a daily wellness
ritual rather than just a supplement.

Premium Quality: Each formulation goes through extensive R&D with nutritional
experts, uses clinically studied probiotic strains, and is held to a standard that has
earned 4.8-star ratings across thousands of reviews and placement in premium
retailers like Whole Foods Market.

Unique Canadian Ingredients: Proudly Canadian-owned and operated, Blume draws on
Canada'’s rich natural landscape to craft superfood blends that feel distinctly rooted

in the North — think adaptogens, botanicals, and flavour profiles that reflect a clean,
nature-first ingredient philosophy.

@ Products

Blume Strawberry Hibiscus SuperBelly
« Blume Mango Passionfruit SuperBelly
» Blume Blue Lavender Superfood Latte
« Blume Reishi Hot Cacao Superfood Latte

+ Blume Matcha Coconut Superfood Latte

Key Retail Accounts

Canada: Costco, Loblaws, Walmart, Sobeys, Whole Foods, Metro, Avril, Save on
Foods, Healthy Planet, Amazon

USA: Whole Foods, Sprouts, Amazon, Thrive
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Casa Bonita Foods Inc

@ casabonitafoods.com

Miguel Bolio, Director: Miguel@Casabonitafoods.com - Year established: 2016 + Alberta, Ontario

@1’/ Company Snapshot

+ Canadian food manufacturer specializing
in authentic Mexican products, including
corn tortillas, tortilla chips, salsas,
quesos, seasonings and convenient meal
solutions.

- Casa Bonita combines authentic Mexican
flavours with modern convenience,
developing approachable products
designed for today'’s retail consumers and
international markets.

« Experienced supplier to major Canadian
retailers, with a growing international
presence across Asia, including Japan,
Korea, Thailand, etc.

Certifications:
BRC/HACCP/non gmo/organic/gluten free

Storage Type:
Dry / Ambient

Export Experience:
Japan, Thailand, Singapore, Korea, Australia

Product Level of Recognition in Canada:
Emerging brand with strong growth

Commercial Capabilities:

Private labeling manufacturing, Custom product

development, Custom packaging / pack sizes

4 « Supplier Directory

Key Attributes

Premium Quality: Authentic Mexican-inspired products developed with carefully
selected ingredients and consistent quality for retail and foodservice markets.

Convenience: Easy-to-use products designed to make authentic Mexican-
inspired meals simple to prepare at home.

Ready-to-Eat / Ready-to-Cook: From ready-to-eat tortilla chips and dips to
tortillas and seasonings that make meal preparation quick and easy.

Authentic Mexican Flavours: A broad portfolio inspired by traditional Mexican
flavours, including tortillas, tortilla chips, street taco seasonings, queso, salsa
and Mexican rice seasonings.

@ Products

« Corn tortillas

« Corn chips

+ Rice seasonings
+ Tacos easonings

« Quesos and salsas

Key Retail Accounts

Costco, Loblaw Companies Limited, Sobeys / FreshCo, Walmart, Metro,
Longo’s, Fortinos
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Nancy Hartnett, CEO: nancy@unfb.ca - British Columbia, Saskatchewan, Manitoba, Ontario, New Brunswick,
Nova Scotia, Prince Edward Island, Newfoundland and Labrador

@_1‘/ Company Snapshot

« Chill Street is a 100% female-owned
Nova Scotia beverage company creating
innovative drinks for Canadian and
international markets.

« Our portfolio includes non-alcoholic
mocktails, wine spritzers, craft sodas, and
Omega 3 H20 functional water. Chill Street is
launching Alcoholic RTD in the Fall of 2026.

+ We bring familiar cocktail flavours to
convenient, ready-to-drink formats, with
new sugar-free mocktails in development.
(Launching Fall 2026)

« Omega H20 combines plant-based omega-3
and vitamin D in a refreshing, sugar-free
beverage.

+ With established Canadian retail and
distribution partnerships, we are seeking
international distributors and retail partners
to support our export growth.

Certification: CFIA, NSF, HACCP
Storage Type:Dry / Ambient
Export Experience: USA

Product Level of Recognition in Canada:
Strong regional brand

Commercial Capabilities:

Custom product development / packaging
| pack sizes / Flavour / formulation
customization

f:*a )
Key Attributes

Health and Wellness: Better-for-you: Non-alcoholic options, sugar-free
functional water with plant-based omega-3 and vitamin D, and sugar-free
mocktails in development.

Convenience: Ready-to-drink beverages that require no mixing or preparation.

Unique Canadian origin / ingredients: Proudly Nova Scotian, bringing Canadian
beverage innovation to international markets. Such as real NS blueberry juice
used in Blueberry Mojito.

Premium quality: Carefully developed flavours inspired by familiar cocktails,
offering an enjoyable alcohol-free experience.

% Products

+ Omega H20 functional water: Sugar-free water with plant-based omega-3
and vitamin D

+ Non-alcoholic mocktails: Strawberry Daiquiri, Margarita, Blueberry
Mojito, Vodka Lime, Café Mocha Martini, and more, with new sugar-free
options in development

+ Non-alcoholic wine spritzers: Rosé Raspberry, Sangria, and Strawberry
Rhubarb

- Craft sodas: Flavourful, ready-to-drink sodas including blueberry soda
using blueberry juice from Nova Scotia

+ 750 ml non-alcoholic spirits: Non-alcoholic vodka, rum, gin, and tequila
for creating alcohol-free cocktails

Key Retail Accounts

Loblaw (RASS, NO Frills, YIGS, Maxi), Sobeys- West & Eastern Canada,
Healthy Planet. We are in numerous online stores: www.well.ca
www.sobersip.ca www.designateddriver.ca www.boozefreebevees.ca
www.thesobrmarket.com
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Marc-Andre Boucher, Director, Key Accounts and Business Development: marc-andre.boucher@chocolatsfavoris.com
Year established: 1979 - British Columbia, Alberta, Ontario, Quebec

@1’/ Company Snapshot

+ Chocolats Favoris is an iconic
Québec-based company, renowned
for its expertise in chocolate,
innovative approach and unique
gourmet creations.

« Its network of chocolate shops
offers a distinctive experience that
combines ice cream coated in real
chocolate, artisanal treats and an
immersive chocolate experience.

+ Available at all major Canadian
food retailers, Chocolats Favoris is
now expanding internationally.

Certification: SQF / GFSI

Storage Type:
Dry / Ambient / Chilled / Fresh

Export Experience:
South Korea, USA

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Private labeling manufacturing / Custom
product development / packaging

| pack sizes / Flavour / formulation
customization
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Key Attributes

Convenience: Our chocolate fondues and gourmet products are simple to prepare,
convenient and affordable, making it easy to enjoy a premium chocolate experience at
home.

Premium quality: Chocolats Favoris stands out for its chocolate-making expertise,
decadent recipes and commitment to offering high-quality gourmet products. All
products are made with certified sustainable cocoa.

Strong brand recognition: As an iconic Canadian brand, Chocolats Favoris enjoys strong
brand recognition thanks to its network of chocolate shops, distinctive customer
experience and presence in all major retailers.

Ready-to-eat / Ready-to-cook: Our range of fondues and melting chocolates makes it
easy to create gourmet desserts.

@ Products

+ Chocolate fondues

 Baking chocolate

- Ready-to-bake cookie and brownie mixes
« Chocolate snacks

+ Hot chocolate beverage mix

Key Retail Accounts

Costco, Loblaws, Metro , Sobeys, Wal-Mart , FarmBoy, Save-On-Foods
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COAST

CRANBERRIES
Coast Cranberries

@ coastcranberries.com

Jane Fielding, General Manager: jfielding@starlinewindows.com + Year established: 1980 + British Columbia

@_1’/ Company Snapshot Key Attributes
+ Coast Cranberries Ltd. is the largest Premium quality

independent cranberry producer in Unique Canadian origin / ingredients
British Columbia.

Health and Wellness:
+ We ship our wholesale frozen and

sliced berries worldwide from -Cranberries fight cell damage and protect the body from harmful free radicals.

our location in Langley, British

-Th igesti h health.
Columbia, Canada. ey promote digestion and support heart healt

. . . -Cranberries are well known in North America for aiding in urinary tract health.
+ Our Primus GFS certification

confirms our commitment to -Cranberries add color and flavor with very low natural sugar content.
quality and food safety.

% Products

Certifications: Primus GES + Whole frozen Grade A cranberries

+ Sliced frozen Grade A cranberries

Storage Type: Frozen
Export Experience: « Whole frozen Grade B cranberries
China, Taiwan, Poland, USA + Whole frozen juice grade cranberries

Product Level of Recognition in Canada:
Early-stage company

o )
Commercial Capabilities: LTS

Private labeling manufacturing, Custom Taiwan Costco, Ocean Spray
packaging / pack sizes, Bulk formats
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Greamery

Foothills Creamery

@ foothillscreamery.com

Scott Wegener, VP, Brand Operations: swegener@foothillscreamery.com + Year established: 1969 - Alberta

@1’/ Company Snapshot

- Established Canadian dairy
manufacturer known for producing
specialty barrel-churned butter,
high-quality ice creams and soft
serve mixes.

+ Portfolio spans 80+ flavours of
ice cream and soft serve mixes,
and specialty whipped butter and
flavoured butter spreads in retail
and foodservice formats.

« Trusted Canadian supplier focused
on premium quality, handcrafted
dairy, and capacity for retail and
foodservice growth.

Certifications:
GFSI, HACCP, FSSC 22000

Storage Type:
Chilled / Fresh [ Frozen

Export Experience:
Australia

Product Level of Recognition in Canada:
Strong regional brand

Commercial Capabilities:

Private labeling manufacturing /

Custom product development / Custom
packaging / pack sizes / Flavour /
formulation customization / Bulk formats

8 « Supplier Directory

e
Key Attributes

Health and Wellness / Better-for-you: Our protein ice cream offers a higher-protein
option with less than half the sugar.

Premium quality: Our soft serve mixes and ice creams are made with buttermilk and
higher milk fat, supporting a richer taste, smoother texture and premium experience.

Relatively new to market: High-protein ice cream, whipped butter and flavoured butter
spreads give buyers newer product varieties.

Unique Canadian origin/ingredients: Our soft serve mixes and ice creams are made
with 100% Canadian dairy and buttermilk from our butter-making process.

@ Products

+ Ice Cream (protein ice cream, premium ice cream, sorbets, sherbets)
+ Butter (whipped butter, bulk butter, flavoured butter spreads)

+ Soft Serve Mixes

Key Retail Accounts

Costco, Walmart, Loblaws (Real Canadian Superstore), Sobeys/Safeway, Calgary
Co-op, Sysco, Gordon Food Service



Canada Food Expo 2026 « Supplier Directory

Qﬁmxs
oo, sk i
FXTA HEMP FLAX
ey SEED OIL SEED OIL

&

M =

ORGANIC ORGANIC ORGANIC
EXTRA VIRGIN HEMSP
OLIVE OiL SEED OIL SEED OiL

Gold Top Organics

@ goldtoporganics.com
Vatan Grewal, COO: Info@goldtoporganics.com « Year established: 2015 - British Columbia, Alberta, Saskatchewan,
Manitoba, Ontario, Quebec, New Brunswick, Nova Scotia, Prince Edward Island, Newfoundland and Labrador, Yukon,
Northwest Territories, Nunavut

@_1’/ Company Snapshot Key Attributes

« Organic non-GMO Foods We use the finest crops grown in Canada for all our products.

« Highest quality Canadian grown We believe in extraction methods like cold pressing to preserve quality for our
seeds & Oils products.

- Cold pressed extraction methods to As a family owned company. We believe in Organic Healthy products made from our
preserve nutrients family to yours.

« Innovative products making organic Bringing Canadian origin to all around the world.

and health foods exciting

+ Family owned business that cares
about the families it feeds % Products

» Cold milled flaxseed

+ Cold Pressed Flaxseed Oil

Storage Type:

Dry / Ambient + Hemp Hearts

Export Experience: - Canadian grown Quick Oats
Japan, China + Hemp Protein & Hemp Oil

Product Level of Recognition in Canada:
Strong regional brand

9P )
Commercial Capabilities: LGl LS

Private labeling manufacturing, Custom TJX winners

packaging / pack sizes, Bulk formats o
Purity life

Healthy planet

Nutters
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Hippie Snacks

HIPPIESNACKS

CRUNCHERS |

SHACKS WITH PUR

@ hippiesnacks.com

Tom Irving, Sales Manager: tom@leftcoastnaturals.com + Year established: 1996 - British Columbia

@EJL Company Snapshot Key Attributes

+ Established in 1996, mandate is creating
products that are Healthy, Sustainable, and
Delicious.

+ Premium Products:
- CRISPS made with “real food ingredients
like Avocado and Cauliflower
- GRANOLA high fibre and protein derived
from “real” ingredients
- CRUNCHERS, a bold-flavoured snacking
cracker made with regenerative oat flour.

« All products are Vegan, Non-GMO & Gluten-

free Certified

+ Vertically Integrated: Procurement/QA/
Production/Marketing

+ HACCP & SQF Certification

Certifications:

Non-GMO Project Verified, Gluten Free Certified,

Certified B-Corp, Certified Organic - Pro-Cert
Storage Type: Dry / Ambient
Export Experience: USA, Singapore

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Private labeling manufacturing, Custom product

development, Custom packaging / pack sizes,
Flavour / formulation customization, Bulk
formats
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Our minimally processed products are made with natural “real food”
ingredients that are as close to how nature intended.

Ingredients for each product are specifically selected to address a healthy,
good-for-you attributes. Clean, Natural, high nutrient, high in protein or fiber
etc.

We have long standing relationships with our growers and suppliers which
enables us to secure premium product/ingredients, consistant supply and
at very competitive prices. This enables us to provide our Retailer partners
premium products with Value-for-Money pricing.

We offer our Retailer partners convenient, ready-to-eat products in formats
that consumers are familiar with.

% Products

+ Hippie Snacks Crunchers - Dill Pickle / Salt & Vinegar / BBQ / Sour
Cream & Onion / Gochujang

+ Hippie Snacks Crisps - Avocado / Cauliflower / Almond / Banana Bread
+ Hippie Snacks Granola+ - Vanilla Almond / Apple Cinnamon / Chocolate

« Left Coast Organics Trail Mixes - Various Nuts, Fruits and Seeds recipes
(Unique flavours)

Key Retail Accounts

CANADA: Loblaws, Real Canadian Superstore, Sobeys, Thrifty Foods,
Safeway, Save On Foods, Urban Fare, IGA Market Place, Fresh St. Market,
London Drugs, Whole Foods Market, Choices Market, Planet Organic, 7-11,
Bulk Barn, Longo’s, Metro, Farm Boy, Vita Health etc.
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JORDAN RIDGE

— SAUCES ——

Jordan Ridge Sauces

@ jordanridgesauces.ca

Laurie Rowe, CEO/Owner: jordansgeneralstore@gmail.com - Year established: 2017 - British Columbia, Alberta

@1’/ Company Snapshot Key Attributes
- Jordan Ridge Sauces: BBQ and Dip & New to export market, these are Award Winning sweet sauces not harsh BBQ sauces.

Grill sauces made in the foothills of
the Canadian Rockies, from original
generational Farm Family recipes. Simple ingredients (real Canada Maple Syrup), no preservatives, gluten free. Refrigerate
after opening.

Canadian sourced and proud of it! Maple Leaf on every bottle. Shelf stable.

+ Three signature sauces: Maple
Campfire Dip & Grill, Sweet BBQ, and

our award-winning Sweet Jalapeno

BBQ, all with a distinctive sweet % Products

profile. - Jordan Ridge Maple Campfire Dip & Grill
» Made with simple ingredients - Jordan Ridge Sweet BBQ Sauce

such as Canada Maple Syrup, no .

preservatives and gluten free. + Jordan Ridge Sweet Jalapeno BBQ Sauce

 Food safety: HACCP and SQF certified,
to meet recognized international

standards. Key Retail Accounts
 Export ready. Sobeys/Safeways
Calgary Coop
Certifications: SQF, HACCP Freson Bros
Storage Type: Dry / Ambient Calgary Stampede

Product Level of Recognition in Canada: Costco Roadshows (2026) with another booked for May 2027
Emerging brand with strong growth

Commercial Capabilities:
Custom packaging / pack sizes,
Bulk formats
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Makivvik

@ makivvik.ca

Ryan Hawa, Director of Business Development: rhawa@makivvik.ca + Year established: 1978 + Quebec

@_1’/ Company Snapshot Key Attributes
Makiwvik is the legal, political and economic representation of the Wild caught shrimp, quality of taste is noticeably
Inuit of Nunavik, located in the Northern third of Quebec. better than farmed alternatives. Its source
. . L . L . (primarily from sub-arctic waters) our shrimp
Makivvik operates a highly diversified business portfolio, including is unique and notable. Canadian sourced and
holding and operating dedicated offshore shrimp licenses. packaged.
In carrying out its mandate, which stems from the signing of the % Products
James Bay and Northern Quebec Agreement, Makivvik works within rodu
the Nunavik region with the main organizations created as a result - Pandalus borealis (shrimp)
of the JBNQA, with the government of Quebec, and the government . .
of Canada. - Pandalus montagui (shrimp)
Makivvik also works with fellow Inuit from across Inuit Nunangat -
the Inuit homeland - as part of the national Inuit political process, Key Retail Accounts
formally represented by Inuit Tapiriit Kanatami (ITK). At the
circumpolar level Makivvik is a member of the Inuit Circumpolar Schooner, Over 30 years of established
Council (ICC). business partnerships in the Japanese market
Storage Type:
Frozen
Export Experience:

South Korea, Japan

Product Level of Recognition in Canada:
Health and Wellness / Better-for-you
Unique Canadian origin / ingredients
Premium quality

Commercial Capabilities:
Custom product development
Private labeling manufacturing
Bulk formats

Custom packaging / pack sizes
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HOMEGROWN
FOODS

Naturally Homegrown Foods

@ naturallyhomegrownfoods.com

Lauren Rebar, Director, Sales: laurenr@naturallyhomegrownfoods.com + Year established: 1998 - British Columbia

@1’/ Company Snapshot Key Attributes

Makers ofkettle cooked potato and All items have no artificial flavours, no preservatives and are made with all natural
root vegetable chips and popcorn ingredients.

+ SQF Certified facility Current in market in Japan for $5 CAD/bag (600 yen) in leading supermarket.

« Natural Ingredients, Preservative Use of avocado oil to fry potatoes in, all natural seasonings.

Free, No Artificial Flavours Available in variety of sizes for one the go snacking.
+ In house Shipping coordination

« Celebrating our 28th year in business % Products

- Kettle cooked Potato Chips

Storage Type: .
Dry / Ambient Kettle popped Popcorn
Export Experience:

Japan, Taiwan, Korea, Australia, Singapore, Key Retail Accounts
Philippines I¥o

Loblaws (all banners), Sobeys (all banners), Pattison Food Group (all banners),

Product Level of Recognition in Canada: Costco, Walmart, Metro, Whole Foods, London Drugs, Bulk Barn

Nationally recognized brand

Commercial Capabilities:

Private labeling manufacturing, Custom
product development, Custom packaging
[ pack sizes, Flavour / formulation
customization, Bulk formats
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Chacolass Mag Cake

Chocolate Chip
Brisures de chocolat

Nature’s Path Foods

@ naturespath.com

Mark Glazier, AVP Global Costco and International: mglazier@naturespath.com
Year established: 1985 - British Columbia

h+d
@_1‘/ Company Snapshot Key Attributes
+ Family Owned Business since 1985 Premium quality
- Founded under the principle of Health and Wellness / Better-for-you
always leaving the earth better than Convenience

we found it
. Organic
+ Always Organic
+ One Company 6 Brands: Que Pasa,
Anita’s, Love Child, Love Crunch, % Products

Envirokidz and Nature’s Path . . .
.  Tortilla Chips and other Corn Chip products
+ Corn based snacks, flours and Mixes, ) ) . )
Baby Food’ Cereals and Granolas . Baklng FlOUrS, Pancake Mixes and other baklng mixes

+ Oat products, overnight, steel cut and rolled, oatmeal
Certifications: - Baby Snacks

Organic, Non GMO, Gluten Free

(some items),

Key Retail Accounts
Storage Type:

Dry / Ambient Costco, Loblaws, Wal Mart, Whole Foods, Save On Foods, Sobey'’s

Export Experience:
USA, Spain and France

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:
Flavour / formulation customization, Bulk
formats
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Nature’s Touch Frozen Foods Inc.

@ naturestouch.com

Bonco Tsui, General Manager APAC: bonco.tsui@naturestouch.ca « Year established: 2004 + Quebec

@1’/ Company Snapshot
Nature's Touch is the largest frozen fruit supplier
to retail in the world. We have 7 facilities globally
with total capacity over 180,000 MT per year.

+  We have multiple clients with at least 30 SKUs in
private brand products.

+ We offer category management expertise to
drive category growth.

Our innovation team develop new items each
year such as: sour-coated fruits, chocolate-
covered fruits, and more.

 In APAC, we currently export frozen fruits to
Japan, Korea, and other key regions.

Certifications: BRC, SQF, Organic, Kosher, Non-GMO
Storage Type: Frozen

Export Experience:
Australia, Japan, Taiwan, China, Korea, and more.

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Private labeling manufacturing, Custom product
development, Custom packaging / pack sizes, Flavour /
formulation customization, Bulk formats

Key Attributes

Premium quality: We use top-level safety checks at every step—from
the farm to the freezer—to make sure all our fruit is safe and high-

quality.

Organic: We offer certified organic fruits and focus on earth-friendly
practices to protect our planet.

Health and Wellness / Better-for-you: Our frozen fruit is classified

as having a top health star rating in global markets. Our in-house
developed smoothie recipes satisfy both full nutritional benefits and
flavor.

Unique Canadian origin / ingredients: We work with the best farmers
in British Columbia, Canada, using their clean air and rich soil to grow
big, sweet, and delicious blueberries.

% Products

+ Frozen Blueberries

« Frozen Berry Mix

» Frozen Mango

+ Frozen Chocolate-coated fruits

» Frozen Sour-coated fruits

Key Retail Accounts

Walmart, Costco, OK Store
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Flavours
Available —

Sea Salt - Honey Roasted - Ketchup - Spicy Dill Pickle - BRQ - All Dressed - Apple Cider Vinegar

Maople Almaonds
mandesa |'érable

naturSource

@ natursource.com

Tamara Segall, VP Sales: tsegall@natursource.com « Year established: 1980 + Quebec

@1’/ Company Snapshot

Key Attributes

Family Roots: Founded in 1980, today, led by
Mitchel Oberfield the second generation of
ownership.

We deliver exceptional quality and flavour with
premium ingredients through atisanal small
batch dry roasting.

We use wholesome top tier quality ingredients
and pride ourselves on our clean labels.

Our unique taste profile offers innovative
flavours that delight consumers.

We have an advanced 100,000 sq ft facility, are
SQF certified, Kosher, Halal, Peanut Free.

Certifications:

SQF Certified, SQF (GFSI), Halal, Kosher Pareve, USDA

Organic, Peanut Free

Storage Type: Dry / Ambient

Export Experience:
Japan, South Korea, USA, France, Spain

Product Level of Recognition in Canada:
Niche/specialty brand

Commercial Capabilities:

Private labeling manufacturing, Custom product

Health & Wellness: Nutrient-dense nuts and seeds made with simple,
quality ingredients.

Ready to Eat: Flavoured nuts, seeds and blends, ready to enjoy with no
preparation required.

Premium Quality: Carefully selected nuts, seeds and dried fruit crafted for
exceptional flavour and crunch.

Convenience: Versatile options for snacking or adding flavour and crunch
to everyday meals.

% Products

- Salad Toppers — Savoury seed and cranberry blends for salads,
bowls and more

« Sweet Gourmet Toppers — Sweet nut, seed and fruit blends for
yogurt, porridge and snacking

« Premium Almonds & Snack Mixes — Flavoured almonds and premium
fruit & nut blends

« Pumpkin Seed Snacks - Roasted, seasoned pumpkin seeds in a
variety of flavours

Key Retail Accounts

Costco, Loblaws, Sobeys, Pattison Food Group, WalMart, Metro,
Sprouts, HEB

development, Custom packaging / pack sizes, Flavour
|/ formulation customization, Bulk formats
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ORGANIKA®
TOTAL BODY

MAGNESIUM BOOST MIX
ELANGE DE MAGNESIUM

=T MULTIACTION
ACCELERATE YOUR HYBRATION
 ACCELEREZ VOTRE HYDRATATION.

ORGANIKA*

Organika Health Products Inc

@ organika.com

ORGANIKA®

ALL DAY

PROTEIN
HYDRATO[

REFRESHING CLEAR WHEY ISOLATE

WITH ENHANCED COLLAGEN PROTEIN™ 8 ELECTR

ORGANIKA®
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COLLAGENE MARI
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Louis To, Sales Manager: Louis.to@organika.com - Year established: 1990 - British Columbia

@1‘/ Company Snapshot

« Proudly Canadian-owned and operated wellness
company with over 35 years of industry experience.

Canada'’s #1 Collagen Brand and leader in innovative
health and wellness supplements.

 Award-winning products recognized by Product of the
Year Canada and Best New Product.

Trusted quality backed by rigorous third-party testing
and a 35+ year zero-recall history.

Distributed nationally and internationally across 18+
countries through major retail partners.

Certifications:

Certified Carbon Neutral® Company
Great Place to Work® Canada 2026

Best Workplaces™ in Manufacturing 2026

Storage Type: Dry / Ambient

Export Experience: UK, Taiwan, Mexico, Australia, Sweden,
France, Spain, USA, Romania, UAE, Iceland

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Labeling manufacturing, Custom product development,
Custom packaging / pack sizes, Flavour / formulation
customization, Bulk formats

f:"a )
Key Attributes

Health & Wellness / Better-for-You: Comprehensive portfolio of
300+ supplements and wellness products designed to support
everyday health and active lifestyles.

Convenience: Available in consumer-friendly formats including
powders, sachets, sprays, gummies, capsules, and liquids to fit
modern lifestyles.

Premium Quality: Manufactured to rigorous quality standards with
GMP-compliant processes, third-party testing, and a commitment
to product excellence.

Unique Canadian Origin / Ingredients: Proudly family-founded
and Canadian-operated since 1990, delivering trusted wellness
solutions inspired by Canadian values and innovation.

@ Products

+ Marine Collagen

 Protein Hydrator Raspberry
+ Electrolytes Variety Pack

+ Total Body Magnesium

+ Bee Propolis Spray

Key Retail Accounts

Costco, Amazon, Wallmart, Loblaws, Metro, Whole Foods, Shop-
pers Drug Mart, Save on Foods, DUFRY.
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@ origofoods.com

Origo Foods Inc.

Jui Ming (Stone) Cheng, Founder & CEO: stone@origofoods.com - Year established: 2020 - British Columbia

@1’/ Company Snapshot

« BC family business producing
premium freeze-dried fruit snacks,
Froyo Crunchies and fruit ingredients.

+ All fruit except Quebec-grown haskap
is BC-grown and Grade A.

« Our fruit line is one ingredient, with
no added sugar, preservatives or
artificial colours.

* Freeze-dried and packed in BC, with
independent laboratory testing for
food safety and quality.

« Froyo Crunchies use local BC yogurt
and fruit powder; lab testing
measured 1.9 billion live probiotic
cultures per serving.

Certifications:
Safe Food for Canadians Licence (CFIA)

Storage Type:
Dry / Ambient

Export Experience:
Japan

Product Level of Recognition in Canada:
Niche/specialty brand

Commercial Capabilities:

Private labeling manufacturing, Custom
product development, Custom packaging
| pack sizes, Bulk formats
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Key Attributes

Ready-to-Eat: Shelf-stable snacks require no refrigeration and are convenient at home
or on the go.

Unique Canadian origin / ingredients: All fruit is Canadian-grown; all except Quebec
haskap is BC-grown, and Froyo uses local BC yogurt.

Premium quality: We select Grade A fruit and use independent laboratory testing to
support food safety and quality.

Health and Wellness / Better-for-you: Our one-ingredient fruit line contains no added
sugar, preservatives or artificial colours.

@ Products

+ Freeze-Dried Apple — BC-grown Grade A fruit; one ingredient with no added
sugar

 Freeze-Dried Strawberry — BC-grown Grade A fruit; one ingredient with no
added sugar

+ Freeze-Dried Blueberry — BC-grown Grade A fruit; one ingredient with no added
sugar

+ Blueberry Froyo Crunchies — local BC yogurt and real blueberry powder;
laboratory testing measured 1.9 billion live probiotic cultures per serving

- Strawberry Froyo Crunchies — local BC yogurt and real strawberry powder;
laboratory testing measured 1.9 billion live probiotic cultures per serving

Key Retail Accounts

Products are carried by selected locations of Whole Foods Market, Safeway,
Healthy Planet and IGA, as well as independent grocery and specialty food retail-
ers. Origo also serves direct-to-consumer and B2B ingredient customers.
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Brand / Marque

Petit de Grat Packers

@ premiumseafoodsgroup.com

Nathan Boudreau, COO: nathan@pdgpackers.ca + Year established: 2000 + Nova Scotia

@ Company Snapshot Key Attributes
- We are a reputable processor of frozen snow crab All product is cooked, brine frozen and packaged in 30 LBS cases
sections since the year 2000. Proximity to the lucrative fishing areas of the Scotian Shelf makes
- Our processing facility in CFIA registered. Our product or plant. location ideal and ensures top quality live product for
is MSC recognized. And our plant is BRC certified. processing.
- We are located adjacent to the pristine cold waters on
the Atlantic Ocean.
% Products
« Live product offloaded at our plant's wharf is .
processed, cooked, and within 60 mins. + Frozen snow crab sections

« Live lobster

» Cocktail crab claws

Certifications:

CFIA, MSC, BRC + Redfish

Storage Type: - Halibut

Frozen

Export Experience: Q10 .

USA Key Retail Accounts

Product Level of Recognition in Canada: We mainly sell to wholesalers however we have had contracts
Strong regional brand with Beaver Street Fisheries as well as Red Lobster food chain.

Commercial Capabilities:
Private labeling manufacturing, Custom packaging / pack
sizes, Bulk formats
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Prestige Maple Products

@ prestigemaple.com

Jo-Ann Cleary, Global Business Development: joann.cleary@prestigemaple.com -+ Year established: 1995 + Quebec

@l‘/ Company Snapshot

Prestige Maple Products Inc.
produces and exports 100%
pure Canadian maple products
globally, ranging from the full
portfolio of Grade A maple
syrups to industrial-grade
granulated maple sugar and
flakes. The company combines
authentic regional craft with
product innovation—including
barrel-infused syrups, fine
maple wines, and non-alcoholic
sparkling mocktails—serving
international retail, food service,
and industrial partners with
versatile packaging options from
specialty glass to bulk totes

Certifications: BRC, GFSI,
Organic, Halal, Kosher, Gluten-Free,
Non-GMO

Storage Type:
Dry / Ambient

Export Experience:
Europe, Middle-East, Asia, Oceania

Product Level of Recognition in
Canada:
Emerging brand with strong growth

Commercial Capabilities:
Private labeling manufacturing,
packaging / pack sizes, Bulk
formats
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Key Attributes

Organic: Certified pure Canadian maple products produced without synthetic fertilizers or
chemical additives, ensuring complete natural purity from tree to table.

Premium Quality: Crafted under strict single-origin quality standards and rigorous Grade A
classifications to deliver consistent clarity, rich flavor, and exceptional performance.

Health & Wellness / Better for You: A naturally unrefined, plant-based sweetener packed with
essential minerals, antioxidants, and a lower glycemic index than refined white sugar.

Unique Canadian Origin: Harvested directly from pristine sugar maple forests in Quebec,
Canada—the world'’s foremost region for authentic, heritage maple production.

% Products

« Maple Syrup- Organic & Conventional

+ Maple Granulated Sugar

» Maple Sugar Flakes

» Maple Spread

« Maple Infused Syrup: Vanilla, Bourbon & Pumpkin Spice

Key Retail Accounts

Private Label & Store Brand Partners: Major Supermarket Store Brands: Extensive contract
manufacturing and co-packing operation providing custom-packaged maple syrup, spreads,
and specialty products under major private labels across North American and international
retail networks.

Industrial & Retail Private Label Programs: Customized formulations and bottle designs—
from specialty glass formats to HDPE jugs—tailored to client-specific private label branding
requirements.

Foodservice & Commercial Distributors: Broadline Foodservice Distributors: Regional and
global distributors supplying hotel chains, restaurant groups, catering companies, and
commercial bakery networks.

Industrial Ingredient Wholesalers: Specialized B2B ingredient distributors supplying
commercial bakeries, confectionery makers, and beverage manufacturers with standardized
organic maple sugars, flakes, and syrups.

Direct E-Commerce Storefront: Direct-to-consumer online distribution channels and global
digital retail platforms.
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Real Earth Bounty Holdings Ltd.

@ realearthbounty.com

Manny Singh, Managing Director: manny@realearthbountyltd.com - Year established: 2014 « British Columbia

@1‘/ Company Snapshot
+ Focused on Dark, Milk and Yogurt Coated
Canadian Berries and Fruits

« All Items are Non GMO, Gluten Free and Free
from any artificial flavors and ingredients

+ Both Branded and Private Label
Opportunities

« Fully Automated Plant, Full Certified,
Exporting to over 50 countries around the
world

Certifications: SQF 2, HACCP, GMP, KOSHER, CANADA
ORGANIC, CFIA SAFE FOOD

Storage Type:
Temperature Controlled

Export Experience:
USA, Mexico, Japan, Taiwan, Korea, UK, UAE, Qatar
and many others.

Product Level of Recognition in Canada:
Strong regional brand

Commercial Capabilities:

Labeling manufacturing, Custom product
development, Custom packaging / pack sizes,
Flavour / formulation customization, Bulk formats

c‘*ﬁ )
Key Attributes

Premium Quality: We manufacture our own chocolate in Canada, using only
the best ingredients, and coating real fruit (not jellies or pectin).

Canadian: Chocolate is made in Canada, Berries are Canadian, All
manufacturing takes place in BC, Canada.

Health: 100% All Natural, Non GMO, Gluten Free, Free from any and all
Artificial colors and ingredients.

Convenience: Comes in a variety of different pack sizes from family share to
small 40gm take and go bags.

% Products

« Dark & Milk Chocolate & Yogurt Coated Canadian Berries
(Blueberries, Cranberries, Cherries)

+ Dark Chocolate Specialties (Espresso, Ginger, Affogato)
+ Peanut Butter Coated Fruits and Nuts
+ Dubai Inspired Pistachio Chocolates

+ Wine Grape (Merlot, Cabernet) Dark Chocolates

Key Retail Accounts

Canada/US: Loblaws, TJX (TJX, Homesense, Marshalls), Ross, Dollarama,
Dollar Tree, London Drugs, Save on Foods, Kroger (Ralphs), HEB, and
many others.

Worldwide: Costco, Seijo Ishii, Shinsegae, Lulu, City Market, and many
others.
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@ madegoodfoods.com

Tim Laarman, Managing Director International: t.laarman@riversidenaturals.com - Year established: 2013 - Ontario

@_1’/ Company Snapshot Key Attributes
- Riverside Natural Foods is a Canadian, family-owned Organic: Made with certified organic ingredients.

company behind MadeGood, creating delicious organic

Allergy-Friendly: Free from the most common allergens and
snacks for the whole family. 8y v g

produced in dedicated nut-free facilities.
+ MadeGood combines great taste with certified organic,
gluten-free and vegan ingredients, making everyday
snacking more inclusive. Plant-Based: Made with vegan ingredients, suitable for
plant-based diets.

Gluten-Free: Certified gluten-free snacks for everyday.

 Produced in dedicated nut-free facilities, MadeGood®
snacks are free from the most common allergens. Social Responsibility: Made by Riverside Natural Foods, a

. . Certified B Corporation™ committed to people and the planet.
« Our range includes granola bars, granola bites, soft P Peop P

baked bars and cookies, offering convenient options

for all.
ora @ Products

« B-Corp
« MadeGood Granola Bars

+ MadeGood Granola Bites

Storage Type: + MadeGood Granola Soft Baked Bars
Dry / Ambient
Export Experience: » MadeGood Crunchy Squares

Netherlands, Germany, Belgium, Austria, Poland, Norway,
United Kingdom, Malta, Greece, Kingdom of Saudi Arabia, Qa0 )
Jordan, Lebanon, UAE, Bahrain, Kuwait, Hong Kong, Key Retail Accounts

Singapore, Malaysia, Costa Rica, Panama
Walmart, Costco, Target, Loblaws, Sobeys, Dollarama

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:
Private labeling manufacturing, Custom packaging / pack
sizes, Bulk formats
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Rubicon Food Products Ltd.

@ rubicon-drinks.com

Jose Jacob, Chief Operating Officer: jose@rubicon-drinks.com - Year established: 1983 + Ontario

@_1’/ Company Snapshot
Canadian exotic-fruit beverage pioneer since 1983,
bringing authentic mango, guava, lychee, passion fruit and
coconut flavours to consumers in more than 35 countries.

A good-for-you lineage built on real fruit, extended
through No Sugar Added, 100% Juice Blends, organic
coconut and kids ranges for today's health-conscious
shoppers.

Flexible portfolio of still and sparkling drinks, juices and
coconut water in aseptic cartons and cans, suited to retail,
convenience, foodservice and e-commerce.

Co-packing and private label partner: our Richmond Hill,
Ontario facility supports formulation, sourcing and aseptic
production in carton and can formats, delivering export-
ready products for retailers and brands.

Export-ready team with offices in Richmond Hill and
Dubai, seeking importers, distributors, retailers and
private-label partners in Asia.

Storage Type: Dry / Ambient

Export Experience: USA, United Arab Emirates, Saudi
Arabia, Maldives, India, Caribbean, Europe

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Flavour / formulation customization
Private labeling manufacturing
Custom product development
Custom packaging / pack sizes

Key Attributes

Health and Wellness / Better-for-you: No Sugar Added, 100% Juice
Blend, No artificial colors, No Artificial Flavors.

Strong brand recognition: A trusted leading Canadian brand,
Category leader in the exotic fruit space.

Convenience: Shelf-stable aseptic cartons and cans in single-
serve and family sizes, ready to drink and easy to store.

Premium quality: Made in Canada to strict food-safety standards,
with authentic fruit taste that stays consistent from batch to
batch.

@ Products

Rubicon Exotic Classics: still fruit drinks in 10 exotic flavors
including mango, guava, lychee, passion fruit, cranberry,
dragon fruit, pineapple coconut, soursop

+ Rubicon No Sugar Added and 100% Juice Blends: good-for-
you exotic fruit options for health-conscious shoppers, with
no compromise on taste.

» Rubicon Kids Range: kid-sized exotic fruit drinks for
lunchboxes and family shopping.

« Co-Packing and Private Label: custom exotic fruit beverages
for retailers and brands, made in our Richmond Hill facility
in aseptic 200ml and 1 liter formats.

Key Retail Accounts

Loblaws, Sobeys, Walmart, Metro, Amazon

Supplier Directory 23
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Organic, Fair Trade.

PERU

Salt Spring Coffee Inc. o @)@

@ saltspringcoffee.com

Jerin Mece, Head of Sales: jerin@saltspringcoffee.com - Year established: 1996 - British Columbia

@1’/ Company Snapshot

Canada'’s 1st Regenerative Organic Certified Coffee

SQF Certified Facility, Certified Organic, Certified Fair Trade. We
start by sourcing the highest quality, organic, green coffee beans.
We rigorously test the beans for moisture content and ensure they
are free from all mold and mycotoxins. We then roast the beans
by hand and expertly blend the varieties for distinctive tasting
profiles. The result is a uniquely rich, smooth cup of coffee.

Family owned and operated, founded in 1996 by Mickey McLeod
and Robbyn Scott on Salt Spring Island, British Columbia, Canada.

One of the largest independently owned coffee companies in
Canada that roasts over 2 million pounds or organic coffee yearly.
We have 30 years experience roasting quality, organic coffee.

Our mission is to change the world for the better through coffee.
Our purpose is to flourish with our communities, and regenerate
the earth, from crop to cup.

Certifications: Regenerative Organic Certified Coffee, Organic
Certification (Canada & US), Fair For Life Certified, SQF Certified Facility

Storage Type: Dry / Ambient

Export Experience:
USA

Product Level of Recognition in Canada:
Strong regional brand

Commercial Capabilities:

Private labeling manufacturing

Bulk formats

Custom product development
Custom packaging / pack sizes
Flavour / formulation customization
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Key Attributes
Organic - Certified Organic

Strong Value For Money - Great value for the highest
quality organic coffee

Premium Quality - We source the highest quality,
organic, green coffee beans and do rigorous for
moisture content and make sure all our coffee is free
from mold and mycotoxins

Strong Brand Recoghnition - 30 years of being a leader in
the organic coffee market in Western Canada

@ Products

+ Whole Bean Organic Coffee ( 2 pound )

+ Regenerative Organic Certified Coffee ( 400 gram )
+ Compostable K-Cup Pods ( 20 x 11.5 gram pods )

+ Whole Bean Organic Coffee ( 400 gram )

+ Ground Organic Coffee ( 284 gram )

Key Retail Accounts

We are in all the major banners in Canada including
Costco, London Drugs, Real Canadian Superstore,
Safeway, Loblaws, Save On Foods, IGA, Whole Foods
Market, Choices Market, Stones, Fresh St. Market and
Sobeys.

In the United States we are in Whole Foods Market
and Sprouts Farmers Market.
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SEMICAN
Semican International Inc

@ semican360.com

Julie Girouard, Commercial agent: jgirouard@semican.ca - Year established: 1982 + Quebec

@1’/ Company Snapshot

A Quebec company specializing
in the production, processing and
marketing of grains and grain
ingredients.

« Innovative oat-based ingredients
that are naturally rich in protein,
contain only a single ingredient and
are aligned with health and nutrition
trends.

+ Tailored solutions ranging from
bulk ingredients to ready-to-sell
products, through our B2B, retail and
private-label offerings.

+ Vegan and gluten-free oat-based ice
cream

Certifications: Kosher, SQF, Organic
Certificate

Storage Type:
Dry / Ambient / Frozen

Export Experience:
USA

Product Level of Recognition in Canada:
Niche/specialty brand

Commercial Capabilities:
Custom packaging / pack sizes, Bulk
formats

Key Attributes

Organic, GMO-free grains

Canadian origin, ingredients sourced from the SEMICAN research farm

Health and wellness / Better-for-you: 100% natural, with no added ingredients

Farm-to-fork traceability: We develop our own varieties, enter into contracts directly
with our producers and process grains in our own plants. This approach allows us

to control each stage of the production chain and ensure that our products are fully
traceable.

@ Products

+ Protein-rich hulless oat flakes (natural product with no added ingredients)
+ Vegan and gluten-free oat-based ice cream
- Commodities including hulless oats, barley, buckwheat and soybeans.

+ Pearl/pot barley

Key Retail Accounts

Ice cream: grocery stores.

Oats: manufacturers, repackagers, manufacturers of snack bars, cookies,
granola, etc.

Pearl/pot barley: repackagers and soup manufacturers, etc.

Grains in general: manufacturers, food processors, trading houses, etc.
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St Jean’s Cannery

@ stjeans.com

Gregory Smith, Vice President - Sales: gregory.smith@telus.net + Year established: 1965 « British Columbia

@1’/ Company Snapshot
+ Canadian and Indigenous-owned seafood
processor based in British Columbia.

« Established brands: Raincoast Trading™,
Gratitude™, and St. Jean’s™.,

« Premium seafood products: canned salmon and
tuna, and smoked seafood.

+ Flexible manufacturing: Branded products and
private-label processing.

« Seeking international partners: Importers,
distributors, retailers, and private-label
customers.

Certifications: MSC, BAP, Food Safety - SQF certification

Storage Type:
Dry / Ambient

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:

Private labeling manufacturing, Custom product
development, Custom packaging / pack sizes, Flavour
| formulation customization, Bulk formats
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Key Attributes

Ready-to-Eat/Ready-to-Cook: Convenient, fully cooked seafood
products, ready to enjoy straight from the package.

Health & Wellness: Naturally rich in protein and omega-3 fatty acids,
with simple, wholesome ingredients.

Unique Canadian Origin: Proudly Indigenous-owned, offering premium
seafood products with strong Canadian heritage.

Premium Quality: Responsibly sourced seafood, carefully selected and
processed to deliver exceptional quality, flavour, and consistency.

% Products

« Canned Albacore Tuna
+ Canned Atlantic Salmon

« Canned Petfood

Key Retail Accounts

Loblaws, Sobeys, Whole Foods, Pattison Food Group, London Drugs
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Street Brands Inc.

@ streetbrands.ca

Dillon Pinto, CEO: dillon.pinto@streetbrands.ca  Year established: 2020 + Ontario, Quebec

@1‘/ Company Snapshot Key Attributes

« At Street Brands - We're here to build and launch Pantry Culture products - are all vegan, gluten free, non-gmo, no
crave-able food brands. Our mission is simple - Good artificial colours and preservatives. Cravingly Good products are
food. Real value. Brands people crave. We have build all Top 11 allergen free - Vegan - Peanut/Tree nut free - no artificial
2 core brands - Pantry Culture and Cravingly Good. colours and preservatives.

+ Pantry Culture -We're here to shake up the pantry
game- serving up Canadian premium, high-quality
staples without the premium price tag because feel- % Products
good food should be for all, not just the few. We have « Peanut Butter
a core line up of breakfast essential products and
Dairy products. * Spreads

+ Maple Syrup/Pancake Syrup

« Dairy Essentials

Certifications: BREC, SQF, VegeCert, Organic, Kosher . Baked Good - top 11 allergen free

Storage Type:
Dry / Ambient / Frozen L
Export Experience: Key Retail Accounts

GCC countries (UAE, Saudi Arabia, Qatar, Kuwait, Bahrain,

Oman), Philippines and India Walmart Canada, Loblaw Companies, Sobeys (Farm Boy, Longo's)

Product Level of Recognition in Canada:
Emerging brand with strong growth

Commercial Capabilities:
Custom packaging / pack sizes, Flavour / formulation
customization
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TILLSONBURG
CUSTOM FOODS

Tillsonburg Custom Foods Group of Companies

@ tcfoods.ca; delmarfoods.ca; qcfoods.ca; rachelsbuttertarts.com

Ed Lamers, President: ed@tcfoods.ca + Year established: 2008 + Ontario

@1’/ Company Snapshot

+ Family-owned group of six federally-
regulated Ontario food plants.
Made in Canada. Seeking East Asian
importers.

- Battered and breaded appetizers,
fully-cooked chicken, sauces,
dressings and mayonnaise.

« Rachel's Butter Tarts (our own
brand), meat pies and IQF
blueberries.

« Co-packing and private label to your
brand and specification.

« HACCP, SQF and FSSC 22000 certified;
Halal and Kosher capable. We supply
Costco Canada.

Certifications: SQF, FSSC 22000, CFIA
licensed, 1SO 17025-accredited on-site lab,
nut-free facility, Halal, Kosher and Organic
capable

Storage Type:
Dry / Ambient / Frozen

Export Experience:
USA

Product Level of Recognition in Canada:
Strong regional brand

Commercial Capabilities:

Private labeling manufacturing, Custom
product development, Custom packaging
| pack sizes, Flavour / formulation
customization, Bulk formats
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Key Attributes

Premium Quality: Award-winning pastry and small-batch recipes, made in certified
plants (SQF, FSSC 22000) and already trusted by Costco Canada.

Convenience: Frozen and shelf-stable formats, portioned for retail and
foodservice, with mixed containers across our range for easy first orders.

Unique Canadian Origin / Ingredients: Made in Canada, with iconic Canadian
recipes like maple and walnut butter tarts and wild blueberries.

Ready-to-Eat / Ready-to-Cook: Fully-cooked meals and appetizers that go from
freezer to table in minutes.

@ Products

+ Bakery (e.g., maple, walnut butter tarts)
+ |IQF fruit and vegetables (e.g., organic, wild blueberries)

+ Western-style battered and breaded bar food (e.g., pickle spears, mozzarella
sticks)

+ Private label sauces (e.g., mayonnaise)

+ Ready to eat meals (e.g., mac and cheese, lazy lasagna)

Key Retail Accounts

Costco Canada, Sysco, Gordon Food Service, Tim Hortons, Subway, Dollar General,
Nestle, Giant Tiger, Popeyes, Loblaws, Sobeys, Flanagan Food Service, Saputo,
Recipe Unlimited, Meijer

Please provide examples of market success and any recognition (awards,
partnerships, growth).

Steady growth from one food plant in 2008 to six plants in 2026 with significant
continued growth on the horizon.

Many co-packing partnerships with major customers (e.g., Costco, Sysco, Gordon
Food Service, Tim Hortons, Subway, Nestle, etc.)

Several supplier awards over the years from Gordon Food Service (Cornerstone
Award), Sysco (Top 30 Supplier), multiple awards for Rachel’s Butter Tarts.



Tropical Link Canada Ltd.
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Vihan Amarasinghe, Marketing Director: vihan@tropicallinkcanada.ca - Year established: 2009 - British Columbia

@1’/ Company Snapshot
« We are an all-natural food company
based out of Burnaby, BC

+ Our newest product range is
CocoMelts: Freeze-Dried Coconut
Yogurt Bites

+ All our products are 100% plant-
based and dairy free

+ We have over 15 years experience
with exports to East Asia

Storage Type:
Dry / Ambient

Export Experience:

Japan, Korea, Taiwan, Hong Kong,
Vietnam, Philippines, Sri Lanka, Jordan,
Kuwait

Product Level of Recognition in Canada:
Nationally recognized brand

Commercial Capabilities:
Private labeling manufacturing, Custom
packaging / pack sizes, Bulk formats

a‘*w )
Key Attributes

Relatively new to market: We are the only Canadian company to release a 100% plant-
based and dairy free freeze-dried yogurt snack.

Premium quality: Every ingredient in our product is carefully sourced to ensure the
highest standards are met, and produced in a SQF certified facility.

Unique Canadian Origin: Our entire range is manufactured and packed in British
Columbia

Health and Wellness: Only 4-5 ingredients per flavour and made without any artificial
colours, flavours, or preservatives. Our CocoMelts are made with probiotics as well.

% Products

« CocoMelts - Mango & Passionfruit

» CocoMelts - Strawberry & Blueberry
+ CocoMelts - Original

+ CocoMelts - Matcha

Key Retail Accounts

Whole Foods Market, Amazon, Nature’s Fare Markets, Choice’s Market, Fresh St.
Market, 400+ stores across Canada



Canada Food Expo 2026 « Supplier Directory

VEGAIN

VEGAIN Nutrition

@ vegain.ca

Melissa L'Heureux-Hache, President: mel@vegain.ca - Year established: 2023 - British Columbia

@_1’/ Company Snapshot Key Attributes

Premium Quality: Developed through extensive research and development,
our products deliver exceptional taste, performance, and digestibility without
compromising on ingredient quality.

+ VEGAIN Nutrition Inc. is sports
nutrition company developing
innovative, premium plant-based
products that combine exceptional

performance, taste, and digestibility. Unique Canadian Origin / Ingredients: Proudly Canadian-founded, VEGAIN develops

and manufactures innovative plant-based nutrition products in Canada, combining

- Our flagship innovation, SURGE™ Canadian-grown agricultural inputs with advanced food technology.

Clear Protein, is a clear vegan protein
drink, delivering 25g of complete
plant protein in a refreshing, juice-
like format.

Health & Wellness / Better-for-you: Our products are 100% plant-based, dairy-free,
soy-free, and gluten-free, designed to make high-quality nutrition more accessible,
enjoyable, and convenient.

Product Innovation: Our patent-pending SURGE™ technology transforms complete
plant protein into a crystal-clear, refreshing beverage, pioneering an entirely new
category of vegan protein nutrition.

@ Products

+ SURGE™ Clear Protein Ready-to-Drink (RTD): Lightly sparkling, crystal-clear
plant-based protein beverage with 25g complete protein and zero sugar.

+ Our growing portfolio includes
protein powders, mass gainers,
creatine, electrolytes, etc.

+ VEGAIN is expanding rapidly in
Canada through major retailers like
Costco.

Certifications:

Informed Sport Certified (SURGE™ Clear
Protein), Products are vegan, dairy-free,
soy-free, and gluten-free.

Storage Type:
Dry / Ambient

Product Level of Recognition in Canada:
Emerging brand with strong growth

Commercial Capabilities:

Private labeling manufacturing, Custom
product development, Custom packaging
| pack sizes, Flavour / formulation
customization, Bulk formats

30 - Supplier Directory

SURGE™ Clear Protein Ready-to-Mix (RTM): Patent-pending clear vegan protein
powder that mixes into a refreshing, juice-like beverage. Available in tubs and
single-serving sachets.

V-POWER™ Plant-Based Protein: Premium vegan protein powder delivering
26g of protein per serving, formulated for exceptional taste, digestibility, and
athletic performance

VEGAIN Plant-Based Mass Gainer: High-calorie, plant-based nutritional powder
designed to support healthy weight gain, muscle growth, and athletic recovery.

HYDR8™ Electrolytes: Plant-based electrolyte drink mix designed to support
hydration, replenishment, and active lifestyles.

Key Retail Accounts

Costco Wholesale Canada (in-warehouse roadshow program), Healthy Planet,
Popeye’s Supplements, Body Energy Club, Goodness Me!, Nature’'s Source, Sobeys
banner, Pattisson Food Group banner, and VEGAIN's direct-to-consumer channels,
including Shopify and Amazon
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Xander Farms Ltd

@ xanderfarms.ca

Matthias Wecker, Co-founder: matthew@xanderfarms.ca * Year established: 2022 + Ontario

@1‘/ Company Snapshot

« Certified organic Canadian producer
of premium haskap, black currant
and aronia with strong nutritional
profiles.

+ Grown and processed in Ontario,
Canada, offering farm-to-product
traceability and consistent quality.

« Grown and processed in Ontario,
Canada, offering farm-to-product
traceability and consistent quality.

+ Berry juices and purées are
in development, expanding
opportunities for retail, foodservice
and value-added products.

Certifications: Certified Organic

Storage Type:
Dry / Ambient / Frozen

Product Level of Recognition in Canada:
Early-stage company

Commercial Capabilities:
Private labeling manufacturing,Custom
packaging / pack sizes, Bulk formats

a‘*a .
Key Attributes
Organic: Certified organic berries grown and processed on our Ontario farm.

Health & Wellness: Nutrient-rich, whole-fruit products with no artificial colours,
flavours, preservatives or added sugar.

Unique Canadian Origin / Ingredients: Ontario-grown haskap, black currant
and aronia—distinctive specialty berries offering unique flavours and product
opportunities.

Premium Quality: Farm-to-product traceability with careful harvesting and processing
to preserve natural flavour, colour and quality.

% Products

« Frozen Organic Berries - Haskap, Black Currant & Aronia

- Freeze-Dried Organic Berries — Haskap, Black Currant & Aronia

« Dried Organic Berries — Specialty dried berry products

+ Organic Berry Juices — Haskap, Black Currant & Aronia (in development)

+ Organic Berry Purées - Haskap, Black Currant & Aronia (in development)

Key Retail Accounts

Currently sold through select independent retailers and specialty food stores in
Ontario, Canada, as we continue to expand our retail and wholesale distribution.
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Asti Holdings Ltd. (Golden Bonbon)
goldenbonbon.com

Grace Zhang, Export Manager: grace@goldenbonbon.com
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T&T Supermarket, Safeway, Save-On-Foods, PriceSmart Foods, Thrifty Foods, London Drugs, Dufry,
The Nuance Group, Amazon, 77 /L7 1, 2 £ <, Mustafa Centre, One Stop Duty Free
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Blume Supply Inc.

itsblume.com

Justin Osborne, VP, Sales: Justin@itsblume.com
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Canada: Costco, Loblaws, Walmart, Sobeys, Whole Foods Market, MetroHealthy Planet, Amazon, US:

Whole Foods Market, Sprouts Farmers Market, Thrive Market, Amazon



UNCLASSIFIED | NON CLASSIFIE

Casa Bonita Foods Inc.

casabonitafoods.com

Miguel Bolio, Director: Miguel@Casabonitafoods.com
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EHRFESE ¢ Costco, Loblaw, Sobeys/FreshCo, Walmart, Metro, Longo's, Fortinos
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Chill Street
Chillstreet.com

Nancy Hartnett, CEO: nancy@unfb.ca

VAV S=De . |
|7 201 74
B

o I NRAVTMNEMR & T D 100% LEFTE OB A —J1—, 1) ZEN K OYES i
(2 FRTA 2R OB AL 2 BRJE

o WEIAWEEIR— 7+ UAZEER: o Tha—LhrT7N (F7TV), VAL AT v
Yy—, 7T NY—=F F AT IEEHRENEDY — % —, T3 —/L A Y RTD B} D3
76 % 2026 I TIE,

o FHRIZHELDDH 7 T IBMEEEZREE . B LARLT W T T L——% RTD il &
LCREE, Eblo, BiEX A FDOEZ T ALZEFT T, 2026 FEKDORFT LA TiE,

e Omega H20 : W kDA A T 3R L B4 2 D ZHBLE Lz, MR DW O MERE
BEREMERIEL,

o MMEBAAIRILH ¢ BT X EWNTITMEL S/NE - il Ry N —27 2F LTV, i
JERIZIANT T, WD ARFEAFRE I KOV NGE S — b — & R,

ZREE © NSF. HACCP

BNRESE:  HiRT

mHEE: KE

AF X TORME: HFXENTLLBMEINL TS 7F7VF

BRI A5 DHRIIR, Wl BRI T LS A RS <A KITHS

F R

fRERE « U VR AEN : fEEEMOEESE IS SN LT B, 2 o7 v a— L icenain
z. WHSROA A HT 3 NENEEL © 4% 2 0 D RS LT B ORREME Y +— &% —, S5 THIfE,
B 7 714 B,

FUEME  IBET- VB L2 T 00N 2<, £O X E/D S RTD fckh & L T,


mailto:nancy@unfb.ca

UNCLASSIFIED | NON CLASSIFIE

HFAMME OFEREM - BB ) RZa v TINEOT T RELT, BFXOREA ) R_R—v 3%
HARTSRICEME, —FlELT. [TA—RY— - Fb—h] [TIT I RRAITTINFEORY DT L —
U —R1 = H,

FUITARE LT W 7 T LORENS SEEE B CTEICEHR SN 7 L—"—Z2FH
L. 7va—LuxaE < THimako dH 5Kz 121t

e Omega H20 #&FEME Y +— & — : WEWHKROA A H 3 EMiIME L B X I D #ilE Lo, &
WEDOWRENE D 4+ — 2 —

o JUTNIaA—NETTI AR — - BAXY <N H)—H T)—_YJ— . Fb—
M, Tt oB e FGAL, HTEH - ~T 4 —=, FOENKET L—— (BIfF, HEE»

A T OFE b BT )
o /T Na— L IUAL AT Yy — at e« TARXY— H$ U7 AbaX)—.
JVIN—T

o T T7KNY—K [ ABRENRRID Y —F Y =X JNRAaTTINET N—_Y =it &
BH LT =Y — ) — 57 U R

e 750ml /T NNa— AU Y JUT VA=) UxrwHh, ST a—jv Th, SV
Tha—=) T JrTNa— ) Tx—=7 (TAa—LT V=D TAAEDIHE LT
EERY

E&HR5ESE © Loblaws (Real Atlantic Superstore, No Frills, Your Independent Grocer, Maxi), Sobeys,

Healthy Planet, Well.ca, Sobersip.ca, DesignatedDriver.ca, Booze Free Bevees, The Sobr Market
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Chocolats Favoris
Chocolatsfavoris.com

Marc-Andre Boucher, Director, Key Accounts and Business Development:

marc-andre.boucher@chocolatsfavoris.com
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Coast Cranberries
Coastcranberries.com

Jane Fielding, General Manager: jfielding@starlinewindows.com
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Foothills Creamery
Foothillscreamery.com

Scott Wegener, VP, Brand Operations: swegener@foothillscreamery.com
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Gold Top Organics
Goldtoporganics.com

Vatan Grewal, COO: Info@goldtoporganics.com
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Hippie Snacks

Hippiesnacks.com

Tom Irving, Sales Manager: tom@leftcoastnaturals.com
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E7HRFES ¢ Loblaws, Real Canadian Superstore, Sobeys, Thrifty Foods, Safeway, Save-On-Foods,

Whole Foods Market, Metro, Farm Boy, 7-Eleven
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Jordan Ridge Sauces
Jordanridgesauces.ca

Laurie Rowe, CEO/Owner: jordansgeneralstore@gmail.com
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FE&IRFESE ¢ Sobeys/Safeways, Calgary Coop, Freson Bros, Calgary Stampede, Costco Roadshows
(2026) with another booked for May 2027
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Makivvik

makivvik.ca

Ryan Hawa, Director of Business Development: rhawa@makivvik.ca
TRy M

7 1978 4

B

o TRy NI HD1 &2 EDZXF e rHIRICHET A4 X4 v b OB - BOAR - FRFENR
FAK,

o MATVEMWMEDEHERIA vV ARRE - BEETLIHRYE, LANGFER -7+ V4 %8
il

o VI—LXEBICIET Ry 7 iE ORERGICHD M A ZRTT 5720, X s HEic
BT, JBNQA DfEH & L TR & Lz FERMR. 7 < v ZINBUF I O 7 253 BUT &
L LG E,

o AXAv b XFUHYPEEINEA XA v FOBIRIEOA X4 v P el £E
A XAy FOBURT B RICH, ZOWEENIZ, A XA v 2y b AF R IR
IER AR RFHE E LTH-T W B,

o X bIT, EFRMALEE L LTk, Makivik 13 4 X A4 v FRIEGEGES DO X v oY= & LTHE
),

R RIS i B AR T
WHEE: HA, BE

HF X TORMBE: @EEER - v oA ZFK A F LB OJER - ERifE, v 17 L 0E

BHERS: A RZLEGORFE, PB MmO ZEELE, EHH - REBIIKE~ORIG, B EEIC
J& L7z 2 HIPRE - WA R~DHIE



UNCLASSIFIED | NON CLASSIFIE

F R

RARWEDO T ¢, BT Y XY S IBENIRZ R AL, FICHTERIFE CHIE L 72, LD

AL A2 A RRD 26, 7o, FR#Er o waEECH LT FFEANTIT-T
W5,

Pl

o kvarz7hzxv (Pandalus borealis)

o EVX74xTY¥ (Pandalus montagui)

FEAERFER : HAMIEICEWT, Schooner # & 30 LA FiIchb = VHE.E N/ 28—+ F
— Y 70%1;%%!@0



UNCLASSIFIED | NON CLASSIFIE

Naturally Homegrown Foods

naturallyhomegrownfoods.com

Lauren Rebar, Director, Sales: laurenr@naturallyhomegrownfoods.com
TVF4yva-anyeETH
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F7HR5E :  Loblaw, Sobeys, Pattison Food Group, Costco, Walmart, Metro, Whole Foods Market,
London Drugs, Bulk Barn



UNCLASSIFIED | NON CLASSIFIE

Nature’s Path Foods

naturespath.com

Mark Glazier, AVP Global Costco and International: mglazier@naturespath.com
TVF4yva-anyeETH
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FhRIRFER ¢ Costco, Loblaws group, Walmart, Whole Foods Market, Save-On-Foods, Sobeys group
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Nature’s Touch Frozen Foods Inc.

naturestouch.com

Bonco Tsui, General Manager APAC: bonco.tsui@naturestouch.ca
Ty 7 M

&X37: 2004 4

PR -

o MHRBKBO/NEANFIHE I A=Y BT T4 Y —, R 7 pAricilsizf L, FRRAERE
Jix 18 75 b v,

e PBdhid. 30SKU LA F % [ERH 3 2 B ICHR AL,

o HT7ITY—LROEEERRETZHTIY — - AT XV P OEMARE .

o A R—vavF—LPMBEFEREREL., VYV —a—T 4 v ST A=Y FaalL—}
a—TF 4 Vv IT A= EORLEE ER,

o TYUTKWEHMR TIX, BIE. HAR, WEERIZ L LT EENHICEHE T v — Y i,

R SR T iR
BMHEER: HA, A—2 707, BE. hE., &E., fh
A F X CORME: BN CEHCNELEEZETL 77V F

HEES: PBIMOZIEELE, H X X LRGSO, @ NRBEDOHI R ZwA4 X, 71—~

F R

o TLITLNE:EBEILHEMTICES T, $_TOTRCREKEDZLEMH L WE
FrvrREML, KETENE R 7 LV— &R,

o A—H=vr  GHFRHAEIG L7270 — Y B o, HEERERESIC LR U 7= Hife ] BE 7
% - HEEIEE) & HETE,

o flEE- Y xR RER  HRLEOHIEICE W TRE L~V ORI 2 S, 72, Bt
FAFED R L—y —L v ik, KEMMiL B L X DMz ZFEB,



UNCLASSIFIED | NON CLASSIFIE

o AFZMEONEM - FRHEE : 7Y T4 v aan v e THOEREESE LRIEL. BA
RELQEIERELEZELLTCHETONL, KETHADH EMER TN —~Y —%{f
H.

o HHITN—RY —

o HHENRY—Iv IR

o B~y I—

o FaalL—tra—F4VITHHEINL—Y

o VU —IA—TAVIHHIN—Y

F £ BKFE4E ¢ Walmart, Costco, #— %7 — A+ T



UNCLASSIFIED | NON CLASSIFIE

naturSource

natursource.com

Tamara Segall, VP Sales: tsegall@natursource.com
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F R BRFESE : Costco, Loblaws, Sobeys, Pattison Food Group, Walmart, Metro, Sprouts Farmers Market,
H-E-B
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Organika Health Products Inc.

organika.com

Louis To, Sales Manager: Louis.to@organika.com
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FE & HRFESL : Costco, Amazon, Walmart, Loblaws, Metro, Whole Foods Market, Shoppers Drug Mart,
Save-On-Foods, DUFRY
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Origo Foods Inc.

origofoods.com

Jui Ming (Stone) Cheng, Founder & CEO: stone@origofoods.com
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Petit de Grat Packers

premiumseafoodsgroup.com

Nathan Boudreau, COO: nathan@pdgpackers.ca
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Prestige Maple Products

prestigemaple.com

Jo-Ann Cleary, Global Business Development: joann.cleary@prestigemaple.com

TRy M

BX37: 1995 4F

PR -

100% Ak 70 7 F X pE A — TR OBLE - S, V- FADA=Trvmny 7274V Ty
Tob, EBHDOA =Ty 2 T— A =T N7 L — 7 F TILCEGZ iR,

LR o 7 7 7 b~v oy TR N ZME X &, BIKX A4 TDOX—=Trenmy 7,
A—=TNT AV, JVTAIA—NDAN=7 Y VBT ARYE, FHN RGNS B,

72, /NGE SRR BN TR T IC, SR EPRcRlm 2 At L. RIkT 7 2D & %5
MoKRM 2 v 7 F £ THEE V= — X,

SNEE : BRC#. GFSl. A—H=v 27, ~T—nN, a—vx, ZATv7)— JEELTHIEZ
R E ST & iR
HEE: HA, a—w vy o5 i, 7V7, &AxT7=7
AF X TCORME: HEELVWHETZ v F
EERES: PB HLOZELE, WEE c NABO I R &2~ 4 X ¥(BH - KEEBHKE~DOXIG
FERREE
o F—H=v 7 HEIERE X L AR CEFE S Lz, FRAEHUSE A ik - £
FEA — 7 VLG BHE ORI b8t T <, BRARKD NE % HEFF,
o FUITLE B HE—FEIHEY /'L — P A NERED Y L clliExnTh 0, KE
L 7=, B mlik, Bz mE 2 255,
o f#EE - v ARRER  BHEOK YR EOKARBHEECTH D, I 4 7L HEEILEK
ZaTlar, AR & L CHLEHE ~ O 22803 L RS 2 2> 7o H R,

o AFXMBDFEN  HAEGED A —TINEEMTH LT Ry JINORE RS by AT THk
2> O PRILE N 2 ] L AGHR 72 A ) ZPE A — 7V Sl & 4@ fit,



UNCLASSIFIED | NON CLASSIFIE

o A—Tnimy (F—H=v 2 - 8IT)
o A—Tnai— (FEKXAT)

o A—TNvaK—TL—7V

o A—TNXTLvyF

o TL—XN—ffERX—FnsuyF (N=F, N—FKy, N TEF VRS R)

ERIRFER ¢

e PB:RFT7 77V FHEFEGIE LRI BN ORF/NEF = —VIAFIC, A= nvmy
T A=TNART Ly ., FEMOZERES X ORI A IR < R,

e PB-RFT7I7VFRAGTaTTL 7T AROKKERZH D HDPE K F V£ C, %77
v VbR EREGHRE KA T A v SEARRO A X X< 4 XIS,

o HNBEE- -EBHRAREF YAV ATAF 2=V LA TVIA—=T F—2Y) v IHE
B, B¥ER—A ) —m i fibis 3 2 s - EFRZ 7 — P9 — v REIGEHEE %l U CTHRGE,

o ¥BREMRHEFZEE A —H=v I A—TFNal— A-—TATL—2 A—Friuy
T, Boxy BE R A — ) — AT ICBEHG 3 5 BtoB JEURHAIZEZE R ICHGE,

o Ea~v—RRFE: AtA v 74 v A FTICL % D2C KUK B —NVEC 7T v b7 4 —
L %3 U CHRGE,



UNCLASSIFIED | NON CLASSIFIE

Real Earth Bounty Holdings Ltd.
realearthbounty.com

Manny Singh, Managing Director: manny@realearthbountyltd.com
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Riverside Natural Foods
madegoodfoods.com

Tim Laarman, Managing Director International:
t.laarman@riversidenaturals.com
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FE 7 HR5BSE ¢ Walmart, Costco, Target, Loblaws, Sobeys, Dollarama
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Rubicon
rubicon-drinks.com

Jose Jacob, Chief Operating Officer: jose@rubicon-drinks.com
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7= {Ck,

ARG L TN PB B3l - NBEERT T RAIT O AZ ATX ) F v 7 70—V k0= e hE
BLOPBHEE, A ZUFMY vFEY Re LD EMATEHT, 200ml 3 LN 1L O FiE S A
— g,

FERHIRFES ¢

Loblaws, Sobeys, Walmart, Metro, Amazon
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Salt Spring Coffee
saltspringcoffee.com

Jerin Mece, Head of Sales: jerin@saltspringcoffee.com
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F R BR5E5E ¢ Canada: Costco, London Drugs, Real Canadian Superstore, Safeway,

Loblaws, Save On Foods, IGA, Whole Foods Market, Choices Market, Stones, Fresh St.
Market and Sobeys. US: Whole Foods Market, Sprouts Farmers Market
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Semican International Inc.

semican360.com

Julie Girouard, Commercial agent: jgirouard@semican.ca
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St Jean’s Cannery
stjeans.com

Gregory Smith, Vice President - Sales: gregory.smith@telus.net
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Street Brands Inc.
streetbrands.ca

Dillon Pinto, CEO: dillon.pinto@streetbrands.ca
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Tillsonburg Custom Foods Group of Companies
tcfoods.ca; delmarfoods.ca; qcfoods.ca; rachelsbuttertarts.com

Ed Lamers, President: ed@tcfoods.ca
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F7BRFESE ¢ Costco Canada, Sysco, Gordon Food Service, Tim Hortons, Subway, Dollar

General, Nestle, Giant Tiger, Popeyes, Loblaws, Sobeys, Flanagan Food Service, Saputo,
Recipe Unlimited, Meijer
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o,
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s RO VEEOY 774 v —E%%HE, (Cornerstone Award, Sysco (Top 30 Supplier) multiple
awards for Rachel’s Butter Tarts)



UNCLASSIFIED | NON CLASSIFIE

Tropical Link Canada Ltd.

snowfarmsfood.ca

Vihan Amarasinghe, Marketing Director: vihan@tropicallinkcanada.ca
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FE7HRFESE ¢ Whole Foods Market, Amazon, Nature’s Fare Markets, Choice’s Market,

Fresh St. Market, 400+ stores across Canada
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VEGAIN Nutrition Inc.

vegain.ca

Melissa ’Heureux-Hache, President: mel@vegain.ca
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F 7 BR585E ¢ Costco Canada, Healthy Planet, Popeye’s Supplements, Body Energy Club,

Goodness Me!, Nature’s Source, Sobeys banner, Pattisson Food Group banner, and
VEGAIN’s direct-to-consumer channels, including Shopify and Amazon
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Xander Farms Ltd.

xanderfarms.ca
Matthias Wecker, Co-founder: matthew@xanderfarms.ca
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